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B.    Progress and Accomplishments
Funds for FY 83 were  spent as follows:

Amount               No. of Projects

1.     Captioning                                               ^"7,065,000                      61

2.     Technology                                                   2,680,000                      16

3.     Marketing and awareness                           1,205,000                        5

4.     National Theater of the Deaf                      500,000                        1

5.     Recordings for the Blind,  Inc.                   550.000                   __l_

$12,000,000                      86

C-    Costs, Benefits, and Effectiveness

o Captioned general-interest films were shown 50,117 times in the 6-month
period covered in the evaluation. The total audience count was 993,834
for the same period. No cost data were available {E.I),

o Captioned educational films were shown to audiences totalling 1,988,366
in FY 1982, an increase of 19.5 percent over the previous year. (E.2)
Average cost per film was $9,950 (E.I).

o Two media and material centers completed the final year of a three-year
contract during FY 1983. The Educational Msdla Production Project for
the Hearing Impaired (University of Nebraska) indicated in its final
report that 110 instructional materials were reviewed for suitability
for hearing impaired students, of which 48 were approved for use in in-
structional settings. In addition, sixteen products were developed in
the area of enhancing self-esteem for hearing-impaired learners, and
improvements were made in several filmstrlps developed in previous years,
including the following videotapes: Usable Law; Basic Economics; and
Teaching Good Manners and Behaviors. Out of 19 products adapted or
developed during the three year contract period, 17 have been accepted
for publication. (E.4)

o The Instructional Media Production Project for Severely Handicapped
Students (George Peabody College/Vanderbtlt University) produced the
following materials: one videotape with print materials, two computer
software programs with print materials, one videotape production manual,
and one catalog of films and tapes. A primary focus of these materials
during 1983 was job preparation and skills development.

o The Market Linkage Project for Special Education (LING) completed the
third year of a three-year contract. As the major vehicle for the SEP
marketing program, LING continued to be a major resource to other major
SEP projects, such as the National fedia Development Project for the
Hearing Impaired and the National Center for Media and Materials for the
Severely Handicapped. An estimated 250,000 school aged children have
benefited from the placement of SEP products into commerlcal and national
distribution through this project. (E.3)eness: A recent Applied Management Sciences study (E..2)
